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Holistic Approach 
helps to…

• Recognize

• Understand

• Handle

• Be Aware Of

• Know



Holistic Approach 
helps to…

• Realize

• Prevent

• Prepare

• Make



What are trends?
When people in masses start:

• considering thing(s) valuable

• “believe in” something useful

• follow a 

celebrity/politician/rock band

• doing or refusing something



Set a trend

05

xx xx

Follow a trend

A brand can either…



What can be 
positioned?

• Consumer goods and 

services,

• Professional devices and 

machinery,

• Gastronomy and 

culinary



What can be 
positioned?

• Events, festivals, 

entertainment

• Cultural events, 

concerts, exhibitions



What can be 
positioned?
• Ideas, ideologies,

• People,

• Geographical places,

• anything else that solves 

problems and offers 

solutions.



Positioning 
Trends Today

• Responsibility

• Involvement

• Experience

• Eco-friendliness



Being a conscious and 
responsible consumer
• Reducing footprint

• Buying less

• Less frequent shopping

• Traveling less

• Eating less meat



Need for being 
involved
• Information, facts and 

details

• Customers' opinion or 

suggestions.

• Attention pays very 

well!



Offer experience and 
joy during the 
shopping journey
Lush

Decathlon



Environmental
protection



Being socially sensitive 
(CSR)



Going green



Being packaging
free



Being 
cruelty free



Consume local food
and beverage



Counter trends
• convenience consumption,

• hedonism,

• consume instantly,

• sharing economy,

• keep distance,

• go and shop online,

• explore the world


