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Recognize
Understand
Handle

Be Aware Of

Know



 Realize
e Prevent

* Prepare

e Make
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When people in masses start:

considering thing(s) valuable
“believe in” something useful

follow a

celebrity/politician/rock band

doing or refusing something






* Consumer goods and

Services,

 Professional devices and

machinery,

« Gastronomy and

culinary



« Events, festivals,

entertainment

e (Cultural events,

concerts, exhibitions
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LANANIEL REY

. "  Ideas, ideologies,
: #nunmmm
« People,

« Geographical places,

VLC . Y/,IDS\ILTEN CIA - anything else that solves

problems and offers

brandyY solutions.




« Responsibility
e Involvement
» Experience

 Eco-friendliness




* Reducing footprint

* Buying less

* Less frequent shopping
* Traveling less

« Eating less meat




e Information, facts and
details

* Customers' opinion or
suggestions.

3 N » Attention pays very
tbrandyY well!




ecathlon
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Serving
bathtime
realness
since 199¢



MEAy

BIODEGRADABLE CLIANING AGENT

Cleans everything, Induding
the ccean.




COMMON THREADS INITIATIVE

REDUCE
WE makon uselul Qoar thal kasts a long time
YOU dont buy what you don't need
REPAIR
WE help you repair your Patagonia goar

YOU pledge 1o fix what's broken

REUSE
WE haip Sndd & homa for PRtagonia gaee
YOu 1D IBNGEr Nt
YOU seill or pass it on®

RECYCLE

WE wil take back your Patagonia gear
that is wom oul
YOU plecipe 10 keop your shuf out of
the lanaill and InCinerator

/Tamo\

W/

REIMAGINE
TOGETHER we reimagne & workd whers we take
cnly what nature can mpisce

patagonia
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who

gwesa
crap
patagonia

e
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Thinx
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native
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STRAWS
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Being
cruelty free

/" THE \

BODY
SHOP

JOIN THE FIGHT

® Cruelty Free




WEEKLY FOOD MARKET &=

A Transition Town Project

LOGALLY
SOURCED %

LOGALLY

&% WEEKLY FOOD MARKET
i EVERY SATURDAY at 10-3pm
J Haynes Lane SE19 JAP ,0/0\

NPT

For what's on offer visit:
www.crystalpalacefoodmarket.co.uk
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* convenience consumption,
& e hedonism,

» consume instantly,
» sharing economy,
 keep distance,

» g0 and shop online,

» explore the world
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